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1. THE BEST ONLINE MARKETING PARTNER
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NHN is also getting closer to users through new services, including Naver TV

and Mobile Naver.
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1. THE BEST ONLINE MARKETING PARTNER

NAVER,J ngd Sr Kd chmf Hmsdgmds A

Since launching M~ u d gearch portal service with an in-house developed
search engine in 1999, it has created a new history in the Korean Internet
industry with services including Knowledge Search, which is based on
Unified Search and Knowledge IiN. Naver is now ready to spread its wings
and enter the global market. It will showcase J n g d [ntérnet technology
and service to the world and grow into an international brand.

ANo. 1 in terms of unique visitors in the portal division (Koreanclick, Metrics)
ANo. 1 in terms of hourly visitors in the portal division (Rankey.com)
ANo. 1 in the Korean Service Quality Index, portal division for five consecutive

years (Korean Standard Association)
ANo. 1 in customer satisfaction, Internet portal division for four consecutive years
(KCS)

ASelected as the Top 100 Korean brands for four consecutive years ( BSTI)
ANo. 1 Brand Power in the Korean Industry for three consecutive years ( K-BPI)
AFirst Internet company to acquire the Good Design mark (Korea Institute of
Design Promotion)

ANo. 1 portal to be designated as the starting page  (Koreanclick, Metrics)

[As of Nov. 2008]
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1. THE BEST ONLINE MARKETING PARTNER

The World Acknowledges NHN

Even the v n g k e&mng media are paying attention to the remarkable
growth of NHN.

Hm Jngd’> odnokd c¢nms$s| NHNranks % % in thesword internet service
Hmr sd > ¢ sNpdex$ +S° r | by the operating profit 2008
accounting for 76% of internet searches
<Economist, 2/26/2009> <Newsweek, 11/5/2008>
Economist.com b__‘”—B R '“_ﬁ__ﬂ :‘““""""“‘”“m " :
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2. NAVER, A POWERFUL MEDIA
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2.

NAVER, a Powerful Media

No. 1 Portal, No. 3 Reliable/Influential Media in Korea

Naver is a trusted media that ranks No.1 out of all Korean portal sites. Naver
Is also the third most influential media in the country.
million page views daily, with 16 million daily unique visitors. More than one
third of the Korean population visit Naver every day.

Naver boasts 900

<Daily UV & PV of Korean Portal Sites>
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2. NAVER, a Powerful Media

Ranked No. 1 website in Korea by
Alexa.com d)Alexa

Home Site Tools JEGHESICIEN Site Info  What's Hot  Toolbar

Topped the I|St Of |ead|ng Korean @Help improve your rank with SEO tips in the Alexa Site Audit! o =
websites by site performance
research company Alexa.com

Global By Category

Top Sites in South Korea =
The top 500 sites in South Korea. @

Search Analytics »  Audience »

ion, including webpages. images, and videos. Offers... More
Audience »

with friends, upload photos, share links and ... More
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2. NAVER, a Powerful Media

Naver, No. 1 Market Share in the Online DA Market

M udgSr nmkhmd C@ r kdr ~gd bnmshmtntrkx h
1 position, with an outstanding 28% lead in the DA market share when
compared to the second place competitors.

NHN DA Sales Trend 2010 Portal M/S in the Online DA Market (3]
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(Source : NHN) (Source : Cheil Communications)
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3. NAVER IN AMERICA
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3. Naver in America

2.5 Million Koreans in America Today

There are currently around 2.5 million residents in America and 700,000 visitors

(incl. students and short-term residents) residing

in the U.S. annually. 80% of

the residents are first generation immigrants who hold U.S. citizenship or green
card. Koreans live in all parts of the U.S., with a large population in the west

coast.

Resident Status of Koreans in America (%)

2 | 5 105,131,

355,401, 506 B S citizenship
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(Source : Ministry of Foreign Affair and Trade )
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Korean - American Residents (%)
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3. Naver in America

68% of all Koreans in the US Use Naver Daily

Residents 2.5 M
]

Monthly 17 VI

Dailz PV 15 M

s 13 |/ Naver Media Proposal '\I -I\l



3. Naver in America

Naver is the Most Popular Portal Amongst Koreans in U.S.

Out of Korean websites frequented by Koreans in U.S,,
Naver has the most Unique Visitors .

PV of Korean Language Websites in U.S.
50
40
30
20
10
' =
nLi Ad B& Co
(Daily statistics from April 2011 ) (Source : NHN & Google Doubleclick)
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3.

Naver In America

Most Koreans in the U.S. of All Age Groups Use Naver

In the U.S., Naver is used evenly by Koreans in all age-groups, from teens to
the fifties . 66% of the users are in their 20s and 30s, which shows that the
younger generation, who are familiar with the media and have the actual

economic power, are M~ u d opanr users.

The Age of Naver Users in the U.S. Gender of Naver Users in the U.S.
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